COOPERATIVE
MEMORIAL
SOCIETY

Follow-Up Report on Member Priorities —
August 2025

Total Responses as of August 20, 2025 8:08 AM EST: 2135 (Constant Contact)

Purpose

This follow-up report reviews the revised survey results from the August 15, 2025 member
engagement campaign. It notes any changes since the previous report and provides a
consolidated summary of overall findings to guide ongoing strategy and negotiations with
service providers.

Changes Observed Since Last Report

1. Top Priority in Funeral Planning
e Revised Data:
o Keeping costs as low as possible — 52%
o Best price from higher-end providers — 7%
o Options across price levels — 39%
o Other—1%

e Change: No material shift from earlier results. Affordability remains dominant, but nearly
40% continue to value having options.
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2. Importance of Affordability
e Revised Data:
o Extremely important — 51%
o Important with quality/reputation — 45%
o Less important — 3%

e Change: No significant shift. Affordability continues to be a top concern, though nearly
half of members also weigh quality and reputation heavily.

3. Preferred Additional Choices
e Revised Data:
o More very low-cost options — 49%
o More mid-range plans — 16%
o More higher-end packages — 1%
o No changes needed — 32%

e Change: Slight increase in preference for very low-cost options; satisfaction with current
plans (32%) is stable. Higher-end demand remains negligible.

4. What Matters Most in Choosing a Provider
e Revised Data (up to three choices):
o Price—71%
o Reputation — 51%
o Location/convenience — 41%
o Range of services — 28%
o Local ownership — 23%
o Previous family experience — 14%

o Cultural/religious considerations — 3%
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e Change: No major shifts. Price and reputation remain the strongest drivers. Local
ownership continues to hold relevance for a quarter of respondents.

5. Openness to Tiered Plans
e Revised Data:
o Yes—-51%
o No-31%
o Unsure —17%

e Change: No significant difference. The maijority still supports introducing tiered plan
options.

6. Open-Ended Responses
e Members raised concerns about:
o Flexibility to change funeral location at time of need.
o Paying for fewer staff when services are small.
o Desire for dignity even in simplified arrangements.

o Concern that the industry’s “casual trend” undermines the meaning of a person’s
passing.

e Change: These reinforce themes already captured—affordability, flexibility, and
dignity—but add nuance about staffing costs and the tone of services.

Final Summary of Overall Findings

1. Affordability First: A consistent majority (over half) of members prioritize keeping costs
as low as possible, especially for cremation services.

2. Options Still Matter: Nearly 40% want access to a range of price levels, indicating the
need for both economic and mid-tier providers.

3. Tiered Plans Supported: Over half support the idea of “budget / mid-range / premium”
tiers with different providers, which aligns with Board discussions.
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4. Price & Reputation: These are the top two drivers when choosing a provider,
suggesting members want both savings and confidence in service quality.

5. Low Demand for High-End: Less than 1% want more comprehensive, higher-end
packages, confirming limited appetite for premium offerings.

6. Local Ownership & Dignity: A meaningful segment values local ownership and wants
dignity upheld even in lower-cost services.

7. Member Education & Flexibility: Members need clear information on plan inclusions,
rights under the Cemeteries Act, and flexibility in service arrangements.

"4 Implication for CMS Strategy:

The updated results confirm earlier findings: CMS must continue pressing for affordability while
offering choice, ensuring dignity across all plans, and educating members about their rights.
Tiered plans and inclusion of at least one economic provider per region remain strongly
validated by the data.
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